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How Smart Companies Grow

Remodeling
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54
Before & After: Captain’s Quarters
Braving the seas of historic constraints.

remodeler and architect fashion o
dwelling worthy of a commander

68

Profile: Camera Ready
Mitchell MeDaniel is a remodeler
And he playvs one on TV,

/s

Design: Professional Help
Commercial-style kitchens aren’t
for pros only.

88
Business: Image is Everything

RusmopELinG presents the winners
of its marketing contest

98
Business: Sparring Partners

Fixed price vs. time and materials:
Which one is right lor you?

Covar photo Robsert Stain =



Victoria Downing

Hemodaler' s Advantage
Silvar Spring. Md
Wy Iemodslpreschyantage Coim

Joaquin Erazo

Case Design/Remodaling
Bethasda, Md

Wy Ca sl e Bl e fem

Jean Whiddon

Whlliam J
Kirchor & Asaociales
Washington, D.C
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REMODELING

Victoria Downing is

vice presidant of
Remodelar's Advaniage,
a consulting company
specializing in providing
stralegic business man
ogement information (o
the remodeling contrac-
tar. Since 1990, Victoria

Joagquin Erazo ks the
vice president of mar-
kating and public rola-
tions for Case Designd
Remodaling and tha
Case Handyman
Services Franchise
System. He directs all
marketing sirategies for
Case, which includo cra-
ativa direction, Web

Joan Whiddon is presi
dent and ownar of
Kircher, a full-service
markating agancy in
Washington, D.C. She
has 20 yvoars of axperi-
ence in marketing strat-
egy, advertising, direct

has worked with hir
paringr, Linda Case,

to help remodolers
make more mongy and
reach higher levals al
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efforis, home shows,
brand managemant,
and the syndication
efforts of Case’s Our
Howse national radio
show. He joined Case
in 1299, having pravi-
ously worked for com-
panies in thie banking,
financo, association,
and soltware indusinas

maail, and Intermil
marketing lor clients
that include trade and
professional associa-
tons, publishars, and
corparations in the
Washington, D.C., aroa.
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Strite Design + Remodeling
Boise, ldaho
www.stritedr.com

Designer: Temel Inc., Boise

e wanll A% othes
ALl the
CHTApEY
The judges also praised the testimo
gehisch were imcorporated into & Toll-oves
brochure instesd of ncluding the separati
letters from homeowners tha
many remodelers insert into

markating packels
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Small Carpenters at Large
Atlanta

www.smallcarpentersatlarge.com

Designer: BrickHouse Design,
Atlanta

Ihe entire marketing packet from small Lar
;1|'r'I-"'- al Ll L)e retbacts a consistent IIII-"|'-..|';]I'
plek-lashionid craltsmanship The com:
:|.|".|-"-. |||||_| iw & hovze with a stone Toundation
and fromt porch. The use ol the logn, the feoxd
and the oli-sivie lont. winch extend (o WY
thing lrom the door hanger to the pob signs, all
conirebute (o the massane of cralt: |||,|".,:||-||
The judges lked the wmgue bock red and

qreen cokor padetie of the folder cover [t

shipws the creatve mesulls remodelars can
achieve with simple bwo-color primting. The
shadow images of screw heads embedded in
the dark red edoe of the letterhead and bus)
ness cards emphasize the construction aspect
ol the companmy

The old-fashiongd cratismanship theme
extends even bevond the printed matenal
Al jobsites, oval-shaped sgns hang
on Curved posts thal ook
antipe
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copy clearly com

minecates the reasons (o wse this company
"It gives clients the idea ol large-organaation
capability with small-owmership feed,” one
judge said  The creative direct mail prece
Wl copy, while the plas
' achmant for employee
vetucles ollers an addibonal mancating taol
[ he company fas two types of business cands
One has a traditional look with the company
name and address and other standard intor-
mation. The other folds over ke a mini-
brochure. The mienor flap lists the
company services as well as its

mission statement



MERIT AWARD

Lake Country Builders
Excelsior, Minn.

Designer: Dlson + Company.
Minneapolis
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MERIT AWARD

Englemann Construction
Ketchum, ldaho

Designer: Steele & Associates,
Boise, ldaho
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Design Construction Concepts
Northbrook, 111
www.dcc-ltd.com

Designer: Biz-comm,
Reston, Va.
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SawHorse
Atlanta
www.sawhorse.net

Designer: Summit Marketing,
Atlanta



